
Effie Hellas 2022 Κατηγορίες  
 

Τν ίδιο έπγο κπνξεί να ζςμμεηάζσει μέσπι και 4 θοπέρ, κε κέρξη κηα θνξά ζηηο θαηεγνξίεο Πξντόλησλ 

& Υπεξεζηώλ (Industry Categories) θαη κε κέρξη θαη δύν θνξέο ζηελ θαηεγνξία Shopper & Commerce. Γηα 

θάζε ππνβνιή ζα πξέπεη λα θαηαηεζεί δηαθνξεηηθή θόξκα απνηειεζκαηηθόηεηαο.      

 

Industry Categories

1. Αλκοολούσα Ποηά 

Ελδεηθηηθά πεξηιακβάλνληαη: αιθννινύρα πνηά, κπύξεο, θξαζηά, ηζηγάξα, είδε θαπληζηνύ θ.ά. 

 

2. Μη Αλκοολούσα Ποηά 

Ελδεηθηηθά πεξηιακβάλνληαη: ρπκνί, αλαςπθηηθά, εκθηαισκέλα λεξά, ξνθήκαηα δεζηά ή θξύα, θαθέο θάζε 

ηύπνπ, ηζάη θάζε ηύπνπ θ.ά. 

 

3. Τπόθιμα / Γαλακηοκομικά  

Ελδεηθηηθά πεξηιακβάλνληαη: ιάδηα, βνύηπξα, καξγαξίλεο, αιιαληηθά, ζάιηζεο, καγηνλέδεο, δπκαξηθά, 

ςσκηά, αξηνζθεπάζκαηα, θνλζέξβεο, θαηεςπγκέλα ηξόθηκα, έηνηκα θαγεηά, γαιαθηνθνκηθά θαη 

ηπξνθνκηθά πξντόληα, γηανύξηηα, δσνηξνθέο.  

 

4. Γλςκίζμαηα / Σνακρ  

Ελδεηθηηθά πεξηιακβάλνληαη: κπηζθόηα, ζνθνιαηνεηδή, ηνύξηεο, γιπθίζκαηα, θαξακέιεο, ηζίριεο, θάζε 

είδνπο ζλαθ, θξνπαζάλ, παηαηάθηα, παγσηά. 

 

5. Φαπμακεςηικά Πποφόνηα / Πποφόνηα και Υπηπεζίερ Πποζυπικήρ Φπονηίδαρ & Υγιεινήρ / 

Άλλα Πποζυπικά Είδη  

Ελδεηθηηθά πεξηιακβάλνληαη: αλαιγεηηθά, αληηβηνηηθά, βηηακηλνύρα ζθεπάζκαηα, θπηηθέο ίλεο, θαξακέιεο 

ιαηκνύ, έκπιαζηξα, ηεζη εγθπκνζύλεο, άιια πξντόληα θαξκαθείνπ, θαιιπληηθά, αξώκαηα, ζακπνπάλ θαη 

θξέκεο καιιηώλ, βαθέο καιιηώλ, πξντόληα γηα ηελ πεξηπνίεζε ηνπ ζώκαηνο, ζεξβηέηεο, παηδηθέο πάλεο, 

ραξηνκάληηια, ραξηί πγείαο, ζαπνύλη θάζε ηύπνπ, νδνληόθξεκεο, θέληξα αδπλαηίζκαηνο, δηαηηεηηθά 

γεύκαηα, ξνύρα, ππνδήκαηα, αζιεηηθά είδε, νπηηθά είδε, δεξκάηηλα είδε, ξνιόγηα, θνζκήκαηα θ.ά. 

 

6. Εξοπλιζμόρ & Πποφόνηα Σπιηιού  

Ελδεηθηηθά πεξηιακβάλνληαη: θαζαξηζηηθά, απνξξππαληηθά, αξώκαηα ρώξνπ, εληνκναπσζεηηθά, 

ιηπάζκαηα, ραξηί θνπδίλαο, ιεπθά είδε, ραιηά, πθάζκαηα επηπιώζεσλ, κηθξνζπζθεπέο, ιεπθέο ζπζθεπέο, 

ζπζθεπέο ήρνπ θαη εηθόλαο, ειεθηξηθά είδε, δηαθνζκεηηθά, θιηκαηηζηηθά, θσηηζηηθά θ.ά. 

 

7. Οσήμαηα / Ανηιπποζυπείερ / Αξεζοςάπ  

Ελδεηθηηθά πεξηιακβάλεη: απηνθίλεηα, κνηνζηθιέηεο, θάζε είδνπο κεραλήκαηα, ζθάθε, κεραλέο ζθαθώλ, 

ζρεηηθά αμεζνπάξ θ.ά 

 

 

8. Τηλεπικοινυνίερ / Τεσνολογία / Άλλα Αναλώζιμα  

Ελδεηθηηθά πεξηιακβάλνληαη: ππεξεζίεο θαη ζπζθεπέο ζηαζεξήο θαη θηλεηήο ηειεθσλίαο, ππνινγηζηέο, 

πεξηθεξεηαθά θαη software, ζπζηήκαηα αζθαιείαο θ.ά 



 

 

  

Effie Hellas 2022 | Κατηγορίες 

 

 

Industry Categories
 

 

9. Τπαπεζικά / Αζθαλιζηικά και Φπημαηοοικονομικά Πποφόνηα / Υπηπεζίερ 

Ελδεηθηηθά πεξηιακβάλνληαη: ηξάπεδεο θαη ηξαπεδηθά πξντόληα/ππεξεζίεο, πηζησηηθέο θάξηεο, 

αζθαιηζηηθέο εηαηξίεο θαη αζθαιηζηηθά πξντόληα/ππεξεζίεο θ.ά 

 

10. Τοςπιζμόρ / Ταξίδια / Ανατςσή 

Ελδεηθηηθά πεξηιακβάλνληαη: ηαμίδηα αλαςπρήο, ηαμηδησηηθνί πξννξηζκνί, ηαμηδησηηθά πξαθηνξεία, 

μελνδνρεία, εηαηξίεο ελνηθίαζεο απηνθηλήησλ, αεξνπνξηθέο θαη λαπηηιηαθέο εηαηξίεο, αζιεηηθέο 

εθδειώζεηο, θαιιηηερληθά δξώκελα θ.α 

 

11.  Ενέπγεια / Πεηπελαιοειδή 

Ελδεηθηηθά πεξηιακβάλνληαη: ελέξγεηα, ύδξεπζε, πεηξειαηνεηδή, βελδίλεο, θαύζηκα, ιηπαληηθά, πξαηήξηα 

θαπζίκσλ θαη ζρεηηθά πξντόληα θαη ππεξεζίεο θ.ά 

 

12. Τςσεπά Παισνίδια 

Ελδεηθηηθά πεξηιακβάλνληαη:  ιαρεία, ηπρεξά παηρλίδηα, online betting εηαηξίεο θ.ά 

 

13. Μέζα Ενημέπυζηρ / Εκδόζειρ / Δημόζιο / Εκπαίδεςζη / Σςγκοινυνίερ και Σσεηικέρ 

Υπηπεζίερ   

Ελδεηθηηθά πεξηιακβάλνληαη: ππεξεζίεο νδηθήο βνήζεηαο, ζρνιέο θαη πξνγξάκκαηα ζπνπδώλ, εθεκεξίδεο, 

πεξηνδηθά, ξαδηνθσληθνί θαη ηειενπηηθνί ζηαζκνί, ελεκεξσηηθέο εθζηξαηείεο δεκόζησλ νξγαληζκώλ, 

κέζα καδηθήο κεηαθνξάο, εθπαηδεπηηθνί νξγαληζκνί θ.ά 

 

14. Λιανεμπόπιο / Διανομή / Καηαζηήμαηα / Ηλεκηπονικά Καηαζηήμαηα 

Ελδεηθηηθά πεξηιακβάλνληαη: θαηαζηήκαηα ηξνθίκσλ, έλδπζεο θαη ππόδεζεο, ζηαζεξήο θαη θηλεηήο 

ηειεθσλίαο, θαηαζηήκαηα ειεθηξηθώλ ζπζθεπώλ, αιπζίδεο franchise, θαηαζηήκαηα επίπισλ, εκπνξηθά 

θέληξα, ειεθηξνληθά θαηαζηήκαηα (e-commerce) θ.ά 
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Specialty Categories
 

Σε όλες τις ειδικές κατηγορίες (Specialty Categories), με στόχο την καλύτερη κατανόηση τους, έχουμε κρατήσει τις 

περιγραφές στα αγγλικά, όπως τις δίνουν τα Global Effie.   

 

1. Audience  

 

A) Business to Business 

This category is for marketing efforts from businesses targeting other businesses. Business-to-business 

efforts for any type of product or service, from any marketplace segment, are eligible to enter. 

 

B) Youth Marketing 

This category will honor those efforts that successfully communicate to teens or young adults. 

Your entry should be written in a way that identifies how the case was created and specifically directed to 

this audience and how it succeeded. 

 

Identify any elements in the creative work or strategy that are specifically directed to the youth market and 

any relevant dynamics and/or nuances, trends, values, linguistic characteristics, and their significance with 

respect to your submission. Judges may not be familiar with this particular youth audience, so this is your 

opportunity to showcase the details that they may miss. 

 

 

2. Brand Content, Entertainment & Experience  
 

A) Brand Experience 

This category is not for efforts that focused on TV, radio or print ads to connect with an audience. It is meant 

to showcase how you can create a brand experience beyond traditional advertising. Work that truly brought 

a brand or product to life and interacted with a specific audience to achieve desired objectives should be 

entered. You may have re-invented the product demo, re-imagined the pop-up store, or led a “brick and 

mortar” retail overhaul; you could have created a new game, an alternate or virutal reality experience or 

interactive/immersive film experience that effectively showcases a new product or brand personality – it 

could have been anything. As long as you can prove it truly came alive and worked. The winners of this 

award will show how advertisers are reaching out to their audiences to establish meaningful relationships, 

memorable, engaging experiences, and unique connections with their brands. 

 

Entrants must address how the brand experience related back to the overall brand strategy. Judges will 

expect to understand the „participation‟ in the experience as a core factor. 

 

As with all Effie categories, you can enter whether your work brought the brand to life as the entire 

marketing effort or as part of the larger marketing program. 

 

B) Branded Content & Entertainment 

This category is for efforts that effectively reached their audience through the creation of original branded 

content that is not advertising.  The core of a branded content entry should be content designed to be 

consumed/experienced and sought out by the consumer for entertaining or informative reasons.   
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Specialty Categories
 

Entrants must detail the content created, how it related back to the overall brand and business goals, how it 

was distributed to, and shared by, the audience, and the results it achieved for the brand and business.  

Branded content may be produced and distributed by either publishers or independently and can include 

longform entertainment. 

 

Note: Judges will expect to understand why branded content was chosen as a tactic. 

 

 

3. Business Achievement  
 

A) Corporate  

This category is for marketing efforts that promote corporations, not exclusively their products. Includes 

sponsorships, image & identity. In addition to presenting metrics related to the reputation, entrants are 

encouraged to also address how these metrics relate to the business of the brand and why they are 

important. 

 

In this category covid-19 related campaigns can participate.  

 

B) David vs. Goliath 

This is an award for smaller, new, or emerging brands:  

- making inroads against big, established leaders 

- taking on “sleeping giants”  

- moving into a new product/service field beyond their current category and set of competitors to 

tackle a dominant leader 

 

Entrants must detail the business challenge, the competitive landscape, and how their business succeeded 

despite the odds. You are required to define your competitive landscape, including the market difference 

between the David and Goliath to demonstrate why your brand was a David. 

Judges will deduct from your case if you do not sufficiently prove that your brand is a David in the situation.  

 

C) Low Budget 

Cases eligible for this category must represent the only marketing efforts for this brand (brand defined as 

listed in the “brand” question of the Effie entry form) during the time period that the effort entered ran.  

 

To be eligible, an entry may not be for a line extension.  Effie defines line extension as: a variation of an 

existing product with the same brand name and same category but with a new characteristic, a derivative of 

the product or service that offers modified features without significantly changing price; a product bearing 

the same name and offering a varied option (e.g. new flavor, diet version, etc.).  

 

Value of donated and non-traditional media as well as activation costs must be included.  

Budget eligibility is about 80.000€ or less 
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Specialty Categories
 

D) Sustained Success 

Efforts that have experienced sustained success for more than 3 years are eligible for entry. At a minimum, 

the creative work and case results must date back to June 1, 2019, and you must include the current year‟s 

results. Entries must have a common objective in both strategy and creative executions; with a continuation 

of core executional elements (e.g., spokesperson, song, theme, tagline, etc.) that demonstrates effectiveness 

over time. Answer all questions for the initial year and describe how/why change occurred over time. 

 

To enter, you must be able to provide data about the case in its first year, an interim year and the current 

competition year (28/02/2019).  

 

 

4. Commerce & Shopper  
Honoring the most effective integrated campaigns designed to engage the shopper and guide the purchase 

process to achieve conversion. You may only enter an effort into a maximum of two Commerce & Shopper 

categories. 

 

 A) Challenger Brand Solution 

This is an award for smaller, new, or emerging brands  

- making inroads against big, established leaders 

- taking on “sleeping giants”  

- moving into a new product/service field beyond their current category and set of competitors to tackle 

a dominant leader 

 

Challenger brands are defined as having less than 15% of branded market share in the 

product/service category. 

 

Entrants must detail the business challenge, the competitive landscape, and how their business succeeded 

despite the odds. You are required to define your competitive landscape, including the market difference 

between the entered brand and it‟s top competitors to demonstrate why your brand was a challenger.  

Judges will deduct from your case if you do not sufficiently prove that your brand is appropriately classified 

as a challenger brand. 

 

B) Crisis Response / Critical Pivot 

This award is for brands that created positive change by effectively pivoting their commerce/shopper 

marketing program or business activities in response to significant structural and cultural shifts and 

moments of crisis (e.g. pandemic, social justice movement, political events, etc.) in the current landscape in 

order to more effectively connect with the shopper along the path to purchase and drive conversion.  

Entrants will need to pinpoint the pivot and frame for the judges how the messaging/campaign shifted, the 

team adjusted the approach to production or go-to-market planning, etc.  Demonstrate the effectiveness of 

the action for the brand.  Examples can include a pivot in positioning, a change in portfolio management, a 

digital acceleration, etc.            

 

 

 



 

 

  

Effie Hellas 2022 | Κανονισμός 

Specialty Categories
 

C) Data-Driven 

Brands and retailers using data, analytics, and technology to identify and match the right shopper to the 

right message at the right time should enter this category.  Award submissions should explain how entrants 

utilized data (i.e., category data, retail channel data, shopper data) to guide commercial growth strategies, 

support the shopper journey, and ultimately meet their business objectives and impact the purchase 

decision.  Highlight any advanced analytic capabilities that contributed to the success of the program, such 

as market mix modeling, price elasticity, and Return on Investment (ROI) measurement & analysis.  

D) e-Commerce 

The category is for campaigns that effectively used insights, strategy, creative and analytics to drive e-

commerce shopper conversion.  By utilizing data, and a deep understanding of the shopper, brands and 

retailers can succeed in an e-commerce setting.  A successful effort will combine strong shopper knowledge 

with digital marketing practices to increase conversion online.  The effort must be based on a shopper 

insight(s) and be shopper-driven.  Explain the strategy of how the effort went to market with e-commerce.  

Submissions in this category will be solely evaluated on e-commerce effectiveness.  

 

E) Multi-Brand Shopper Solution 

Shoppers are looking for ways to tackle everyday challenges, whether it‟s what to prepare for dinner or how 

to maintain a beautiful lawn – they want all-in-one solutions. This award will celebrate multi-

brand/product/manufacturer solutions that came together to address exactly what their target shopper 

needed.  Entries into this category must address the rationale behind the creation of these differentiated 

shopper solutions.  Brands may be from a single manufacturer or multiple manufacturers.  Shopper solutions 

may be developed by manufacturer(s) and/or retailers.  

 

F) Seasonal 

The most effective manufacturers and retailers are the ones that can strategically plan for and react to the 

events that most impact their shoppers. This category will feature events, platforms or programs that were 

created to meet the demands of the shopper that are driven by a season, holiday or cultural event.  Entrants 

must explain the insight into their shoppers that led to adjusting product and/or creating events/seasonally-

based platforms and programs to be in-line with their needs and shopping mindset during a specific time 

period. Innovative shopper events, strategically created by the retailer and/or manufacturer, may enter here 

as well. 
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Specialty Categories
 

5. Digital  
Honoring the most effective convergence of data, technology and all forms of creative that maximize end 

user engagement and conversion.   

 

A) Influencer Marketing 

This category honors those brands that effectively worked with key influencers to reach their target audience 

to achieve short or long-term marketing goals. Key influencers/opinion leaders may be a social media / 

vertical platform leader, brand ambassador, bloggers, etc. from micro to macro. 

 

Clearly identify what the strategy was, who your audience was, and why the influencer was important to your 

audience.  Explain what the influencer did for your audience. Explain why the brand selected that influencer, 

how 

they were used to carry out marketing activities, and what consumer behaviors were impacted and how the 

business was impacted.   

 

B) Performance Marketing   

This category recognizes the most effective performance marketing efforts.  To participate your effort must 

be led by performance marketing and you must demonstrate how your effort drove results for the business 

using performance marketing KPIs. 

 

Note: Entrants must use the performance marketing entry form when submitting under this category 

 

C) Social Media 

This category is for campaigns that set out with the explicit purpose of using social as the primary 

touchpoint or have social at their heart. The kind of idea that is specifically designed to take advantage of 

the socially connected consumer and the influence of social. Judges are looking for campaigns that begin 

with a social idea, as opposed to advertising or integrated campaigns with a social media element. They will 

need a clear rationale for why social was the right way to tackle the brief, and evidence of how social activity 

measurably and materially drove the commercial result. It is not enough to count the number of impressions, 

likes or shares. You will need to measure and prove the commercial value of social through the direct effect 

it had on audience behavior or perceptions and demonstrate correlation with the achieved business results. 

 

 

6. Media Planning & Innovation  

 
Media Idea 

This is about outstanding effectiveness as a result of media-led ideas. The line between what constitutes a 

creative idea and a media idea is blurring. There are occasions when the media idea drove the entire effort. 

Of course, media cannot exist without the content, but this award is intended to recognize those cases that 

were led by the media thinking – where the integration of media and message led to success. The award 

honors media-led ideas that are powerful enough to become the genesis of the marketing program itself, to 

the extent that the program would not have been successful without the strategic media idea.  
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Specialty Categories
 

7. Marketing Innovation Solution  
 

A) Business / Product / Service Innovation 

In this category, innovative single marketing & business activities or entire marketing programs will be 

awarded. You can submit any action or business idea regarding innovation for the product, service or 

business that has had an exceptionally positive impact on the market position of a business, brand, product 

or service.  If communication was a significant element of marketing mix, work should be submitted in 

another competition category of Effie. 

 

Examples of eligible activities in this category include: product/service innovation; change in packaging, both 

in terms of its appearance and size; design, technology or ux innovation for the business, product or service; 

consumer involvement in product development; operation change, etc.   

 

 

8. Positive Change  

 

A) Environmental 

The Positive Change: Environmental category celebrates efforts that have measurably shifted audience 

behavior toward more environmentally sustainable choices, and/or grown demand for more sustainable 

products and services by incorporating environmentally-conscious messaging into their marketing. 

 

Winners of this award showcase how effective marketing progams that incorporate sustainable strategies 

can make a positive difference for brands and for the environment. 

 

Over and above the standard Effie requirements to demonstrate a positive impact on business, there are 

specific areas of interest that relate to this award.  

 

Efforts entered must have as one of their main strategic objectives changing audience behavior towards 

more environmentally sustainable choices and environmentally conscious messaging must be a part of the 

marketing.  

 

Entrants should address how the sustainability goal relates back to the overall brand and business strategy. 

 

Criterion for this award is the result of behavior change toward more environmentally sustainable choices, 

with these elements being considered in judging: 

 

- Awareness – Making the audience aware of a sustainable product, service or action. 

- Trial – Trying the sustainable product, service or action for the first time. 

- Product/Service Substitution – Switching to a more sustainable product, service or action. 

- Change in Use – Using a product/service more sustainably than before or taking a more sustainable 

action. 
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Specialty Categories
 

Enter your case into one of the following categories: 

 

Environmental – Brands  

Recognizing brands with marketing programs that have measurably shifted audience (B2B or B2C) behavior 

toward more environmentally sustainable choices, and/or grown demand for more sustainable products and 

services by incorporating environmentally conscious messaging into their marketing. 

 

Environmental – Non-Profit  

Recognizing non-profit organizations and associations  with marketing programs that have measurably 

shifted audience (B2B or B2C) behavior toward more environmentally sustainable choices, grown demand for 

more sustainable products and services, and/or measurably drove positive impact for their cause by 

incorporating environmentally conscious messaging into their marketing. 

 

B) Social Good / Brands 

Recognizing brands that are making the world a better place by using the power of their marketing 

platforms for "good."  This category celebrates for-profit brand efforts that effectively combined business 

goals with a social  

 

cause and successfully related that cause back to the company's overall brand strategy, resulting in positive 

business and social impact. 

 

  C) Social Good / Non Profit    

Recognizing non-profit organizations and associations whose marketing efforts have effectively driven 

positive change for society and successfully contributed back to the organization's purpose.  Campaigns 

must show measurable impact and proven results in support of the cause.   

 

 

9. Topical & Annual Events  
 

Seasonal Marketing    

Seasons, holidays and annual events allow marketers the opportunity to build strategic efforts based on the 

time-based interests of their target audience.  This category will honor those efforts that effectively 

capitalized on a season, holiday or annual cultural event to drive results for their business.   

 

 

 

Η διοπγάνυζη διαηηπεί ηο δικαίυμα, να μεηαηάξει μια ζςμμεηοσή από μια καηηγοπία ζε άλλη και 

να δημιοςπγήζει νέερ καηηγοπίερ. 

 

 

 

 

 

 


