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Effie Hellas 2026 \ Kartnyopieg

To i510 épyo UTOPEL VO CUHUETATKEL HEXPL KL 4 (POPEG, [E PEXPL Lo Popd OTIG KaTnyopieg Mpoildvtwy &
Yninpeowwv (Industry Categories) kot pe péxpt ko SUo Qopég atnv katnyopia Shopper & Commerce. Na k&Be
uTtOPOAN Ba TipéTEL va KaTaTeDE! SLAPOPETIKA POPUO ATIOTEAEGUATIKOTNTO.

Industry Categories

1. AAkoolouyxa Mota
EvOelkTik& TEPAAUPAVOVTOL OAKOOAOUXX TIOTE, UTTUPEG, KPATLY, TOLYAPQ, £I6N KATIVIOTOU K.A.

2. Mn AAkoolouyxa Mota
EvoelkTikd TepAapPAvVOVTOL XUHOL, OVOPUKTIKE, ELPLOAWUEVA VEPY, poPruaTa (0T A KPUQ, KOUPEG KAOE
TUTIOV, TOAL K&BE TUTIOU K.QL

3. Tpo@ipa / TAAGKTOKOUIKA
Evéelktik& mepapfavovtat AdSla, BoUtupa, Hapyopiveg, OAMOVTIKY, OGATOEG, Hayloveleg, CUUOPIKE,
YWY, OPTOOKEVAOUOTY, KOVOEPPEC, KOATEYLYHEVA TPOPIUQ, E£TOLPA PAYNTY, YOAOKTOKOMIKA KOL
TUPOKOMLIKG TIPOIOVTQ, YIOoUPTLH, (WOTPOPEC.

4. TAukiopata / Ivakg
EvOelkTIK& TEpANAUPBAVOVTOL HUTILOKOTO, COKOAXTOELSH, TOUPTEC, YAUKIOMOTO, KOPOUEAEG, TOlXAEC, KABOe
€ldoug ovak, kpouaadv, TIATATAKLY, TIAYWTA.

5. ®appakevtika Mpoiovta / Mpoidvta kot Ynnpeoieg Npoowmnikng Ppovtidag & Yyiewng /
AAa MpoowTika Eidn
EvOelkTik& TEpAAUPBAVOVTAL OVOAYNTIKG, AVTIRLOTIKG, BLITAUIVOUXO OKEVAOUATO, PUTIKEC (VEC, KOPOUEAEG
AQUUOV, EUTTACOTPQ, TECT EYKUMOOUVNG, AN TIPOTOVTA POPUAKEIOU, KOAAUVTIKY, OXPWHATA, COUTIOVAV KO
KPEUEG MOAALWY, BO@EC LOALWY, TIPOTOVTA Ylo TNV TIEPLTTOINON TOU CWHATOC, TEPPLETEG, TIAOIKEG TIAVE,
XOPTOUAVTIAY, XopTi vyeiag, ocamolvl k&Be TUTOU, OSOVTOKPEUES, KEVTPO AdUVOTIONATOG, SLUTNTIKA
YEVHOTO, pOUXQA, UTIOSHMATA, XBANTIKA €(6N, OTITIKA €16, SeppdTiva €8N, POAGYLA, KOTUAHOTX K.GL.

6. EEomAlopog & Mpoidvta ImiTiov
Evbelktik& mepAapfavovtal  KOBOPLOTIKY, OMOPPUTIOVTIKY, OPWHUATX XWPEOU, EVTOMOATIWONTIKY,
Amdopate, xopti koulivag, Asukd €idn, XOALE, VQACHOTO ETIMAWOLWY, UKPOCUOKEVEC, ASUKEG GUOKEVEG,
OUOKEVEC X0V KOL EIKOVOG, NAEKTPLKA €8N, SIAKOOUNTIKE, KAUOTIOTIKE, QWTIOTIKA K.&.

7. Oxnpata / Avtimpoowneieg / A ecovap
EvoelkTik& TepAQBAVEL QUTOKIVNTA, LOTOOIKAETEG, KAOs €60V PNXOVAOTA, OKAPN, UNXOVEG OKAPWVY,
OXETIKA a&egovdp K.&

8. TnAemwkowwvieg / Texvoloyia / AAAa AvaAdwatpo
Evdelktikd meptdapBdvovTal umnpeoieq Kol GUOKEVEG OTABEPNG Kol KWVNTAG TNAEPWVIOG UTIOAOYLOTEG,
TIEPLPEPELOKA KL software, cuOTARATA AoPOAEiaG K.&
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9. Tpoanelika / AcpaAloTikd kot Xpnuatooltkovopka Mpoiovta / Yninpeoieg
Evbelktikd meplhapfavovtor  tpameleq kol TPATME(IKA TIPOIOVTO/UTINPECIEG, TIOTWTIKEG KAPTEG,
QOPOALOTIKEG ETAUPIEG KAL ACPOALOTIKA TIPOTOVTO/UTINPETIEG K.&

10. Touplopog/ Ta&idia / Avayuxn
Evbelktikd mephapfavovtar taidia avauxng Ttoflduwtikol mpooplopol, ToESWwTIKE TpaKTOopEia,
Eevodoxeila, eTalpieg evolkioong QUTOKLIVATWY, OEPOTIOPLKEG KOL VOUTIALOKEG ETALPIEG, ABANTIKEG EKONAWOELG,
KOAALTEXVIKA SpWEVA K.O

11. Evépyszwax / Netpedarosdn
EvdelkTikd mepAapufavovTal eveépyela, VOPeVON, TETPEAALOELSH, Bevliveg, KOOI, ATIOVTIKE, TIPATAPLL
KOWO{LWV KL OXETIKA TIPOTOVTA KOL UTINPECIEG K.&

12. Tuxep& Mayvidia
Evbektik& mephapfavovtal Aaxeio, Tuxepd matxvidia, online betting stoupieg K.&

13. Méoa Evnpépwong / Ek8dosig / Anpooio / EkmaidSsuon / Zuykowvwvisg kot ZXeTIkEG YTINPETieg
EvéelkTikd mepAapfdvovtal utnpeoieq oSkARg BonBslag, aXOAEG KAL TIPOYPAUUATO OTIOUSWY, EPNUEPIDEC,
TIEPLOSIKE, PASIOPWVIKOL KL TNAEOTITIKOL OTABNOL, EVNUEPWTIKEG EKOTPATEIEG SNUOTLWV OPYAVIOUWY, HET
MaIKAG LETAPOPAG, EKTTAULSEVTIKOL OPYQVIOHOL K.&

14. Nwwvepmopio / Awavopn / Kataotipata / HAektpovikd Kataotipata
EvbelkTikd mepAapfavovTal KOTOOTAPOTO TPO@ipHwy, €vduong kal umddnong otabepnig Kal KNTAG
TNAEPWVING, KATOOTAPATR NAEKTPIKWY CUOKELWY, oAuaideq franchise, KATAOTAPATA EMTIMAWY, EUTIOPIKA
KEVTPQ, NAEKTPOVIKA KOTAOTAUOTA (e-commerce) K.&
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Specialty Categories

Xg OAeg TIg €16IKEG KATNYyopiss (Specialty Categories), pe oTOX0 TNV KAALTEPN KATAVONON TOVLG, EXOLUE KPATNOTEI TIG TIEPIYPAPES
oTa ayyAikd, 6meg Tig Sivouv ta Global Effie.

1. Precision Marketing “updated

Business to Business
This category is for marketing efforts from businesses targeting other businesses. Business-to-business efforts
for any type of product or service, from any marketplace segment, are eligible to enter.

Youth Marketing

This category will honor those efforts that successfully communicate to teens or young adults.

Your entry should be written in a way that identifies how the case was created and specifically directed to this
audience and how it succeeded. Identify any elements in the creative work or strategy that are specifically
directed to the youth market and any relevant dynamics and/or nuances, trends, values, linguistic
characteristics, and their significance with respect to your submission. Judges may not be familiar with this
particular audience, so showcase details that may be overlooked.

2. Brand Content, Entertainment & Experiential Marketing

As with all Effie categories, you can enter whether your work brought the brand to life as the entire marketing
effort or as part of the larger marketing program. If the content was part of a larger campaign, demonstrate
the contribution of the content as part of that campaign.

Experiential Marketing - Live & Digital

This category is to showcase brand experiences beyond traditional advertising — work that truly brought a
brand or product to life and interacted with a specific audience to achieve desired objectives should be
entered. It may include a re-invented product demo, re-imagined pop-up, or a “brick and mortar” retail
overhaul; it may have created a new game, an alternate or virtual reality experience, or an interactive/immersive
film experience that effectively showcases a new product or brand personality. Award winners will show how
the brand is reaching out to their audiences to establish meaningful relationships, memorable, engaging
experiences, and unique connections.

Entrants must address how the experiential marketing related back to the overall brand strategy. Judges will
expect to understand the ‘participation’ in the experience as a core factor.

Brand Content & Entertainment

This category recognizes efforts that successfully engaged audiences through original branded content that
goes beyond traditional advertising. The focus should be on content created to be actively sought out and
consumed by the audience for its entertainment or informative value. Entries must detail the content itself, its
alignment with brand and business objectives, the distribution and audience engagement strategy, and the
measurable impact on the brand and business. Branded content may be produced and distributed by
publishers or independently and can include long-form entertainment.
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Note: Judges will expect to understand why branded content was chosen as a tactic.

3. Business Achievement

Corporate Reputation

Marketing efforts that promote corporations, not exclusively their products. Includes sponsorships, image, and
identity. In addition to presenting metrics related to the reputation, entrants are encouraged to also address
how these metrics relate to the business of the brand and why they are important..

David vs. Goliath

This is an award for smaller brands, or new/emerging brands that are less than five years old making inroads
against big, established leaders, taking on “sleeping giants,” beyond their current category and set of
competitors to tackle a dominant leader. Entrants must detail the business challenge, the competitive
landscape, and how the business succeeded despite the odds. Define your competitive landscape, including
the market difference between the David and Goliath to demonstrate why the brand was a Traditional David.

Note: Judges will deduct from the case without sufficient proof that the submitting brand is a Traditional David.

Small Budgets

To be eligible, an entry may not be for a line extension and must represent the only marketing efforts for the
brand during the time period. The value of donated and non-traditional media as well as activation costs must
be included.

Budget eligibility is about 80.000€ or less.

Sustained Success

Efforts that have experienced sustained success for more than 3 years are eligible for entry. At a minimum, the
creative work and case results must date back to 28.2.2023, and you must include the current year’s results.
Work must have a common objective in both strategy and creative executions; with a continuation of core
executional elements (e.g., spokesperson, song, theme, tagline, etc.) that demonstrates effectiveness over time.
As part of the entry, specifically address how the effort evolved over time (e.g., media choices, targeting,
insights, new products/services, etc.).

Note: There is a special entry form and different creative requirements for the Sustained Success Award. The

creative requirements, including different rules for the creative reel, can be found in the Sustained Success
form.
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4. Commerce & Shopper

Honoring the most effective integrated campaigns designed to engage the shopper and guide the purchase
process to achieve conversion. You may only enter an effort into a maximum of two Commerce & Shopper
categories.

Retail Media New

This category highlights the success achieved through strategic collaborations between retail media networks
and brands, driving measurable business growth for both parties. Whether digital or in-store, or omnichannel,
demonstrate how your efforts were tailored to specific customer segments using data-driven insights.
Showcase the use of multiple channels, both online and offline, to deliver a cohesive and effective campaign
that resonates with your target audience and drives tangible results for both retailer and brand.

Crisis Response / Critical Pivot

This category recognizes brands that successfully navigated significant structural and cultural shifts or
moments of crisis (e.g., pandemic, social justice movements, political events) by effectively pivoting their
marketing strategy or business activities. Entrants must clearly identify the pivot and explain how the
messaging, campaign, production approach, or go-to-market strategy was adapted. Highlight the impact and
effectiveness of these actions on the brand’s success. Examples may include shifts in brand positioning,
portfolio management, digital acceleration, and more.

Digital Commerce

This category is for campaigns that effectively used insights, strategy, creative, and analytics to drive digital
shopper conversion. Show how, by utilizing data and a deep understanding of the shopper, the brand and/or
retailer succeeded in a digital setting. A successful effort will combine strong shopper knowledge with digital
marketing practices to increase conversion online. The effort must be based on a shopper insight(s) and be
shopper-driven. Explain the strategy of how the effort went to market. Submissions in this category will be
solely evaluated on digital commerce effectiveness.

Multi-Brand Shopper Solution

Shoppers are looking for ways to tackle everyday challenges, whether it's what to prepare for dinner or how
to maintain a beautiful lawn - they seek all-in-one solutions. This award celebrates multi-
brand/product/manufacturer solutions that came together to address exactly what their target shopper
needed. Entries into this category must address the rationale behind the creation of these differentiated
shopper solutions. Brands may be from a single manufacturer or multiple manufacturers. Shopper solutions
may be developed by manufacturer(s) and/or retailers.

5. Digital
Honoring the most effective convergence of data, technology and all forms of creative that maximize end user
engagement and conversion.

Influencer Marketing

This category recognizes brands that successfully partnered with influencers to achieve short or long-term
marketing goals. Influencers can range from micro to macro and include social media personalities, brand
ambassadors, and bloggers. Clearly define the strategy, target audience, and why the influencer was chosen.
Highlight how the influencer engaged the audience, influenced consumer behavior, and contributed to the
brand's success by driving measurable business results.
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Performance Marketing

This category celebrates the most impactful performance marketing strategies, where a combination of tactics
generated significant, incremental results and conversions. Describe how you leveraged the synergy between
your organic and paid ecosystems to create a halo effect, using data-driven insights, agile testing, and
continuous optimization. Your submission should be performance-led, demonstrating how approaches such
as (but not limited to) affiliate marketing, paid search, SEO, email campaigns, personalization at scale,
influencer or sponsored content directly drove measurable outcomes like increased revenue or leads.

Note: Entrants must use the performance marketing entry form when submitting under this category

Social Media

This category celebrates campaigns designed around social media as the primary touchpoint, leveraging its
influence to engage connected consumers. Focus on campaigns where social media was the core idea, not
just an element. Provide a clear rationale for using social media, demonstrate its direct impact on audience
behavior, and show how it drove measurable business results

Artificial Intelligence (Al)

For the Al Category, entrants are required to showcase their effective use of artificial intelligence to drive
meaningful business outcomes. This category recognizes outstanding campaigns and initiatives where Al was
leveraged as a pivotal tool to achieve specific business goals, whether it be enhancing customer engagement,
optimizing operations, increasing sales, or any other measurable objective.

Entrants must provide clear evidence of how Al was integrated into their strategy and demonstrate the tangible
impact it had on their business growth and desired results. This includes detailed metrics, analytics, and any
other relevant data that highlight the effectiveness of the Al implementation. The judges will be looking for
entries that not only display creativity and technical proficiency but also a profound understanding of how Al
can be harnessed to produce real, quantifiable success.

6. Media

These categories reflect the importance of the use of media in driving effectiveness. Submissions must speak
to the media channel choices and measurement methodologies.

Data-Driven

Data-driven is the application of data and/or technology to connect people to the brand at the right
moment/s. These efforts should prove how they specifically utilized data to drive creativity or to optimize
media to improve business outcomes (brand KPIs, ROI, performance marketing measures, etc.).

The best examples will recognize the interplay and application of data, inclusive of automation and Al, to
engage with and/or deliver to a precise audience and achieve the best results. To enter, your case must
detail the role that data had within the creative and/or media strategy in achieving the brand and business
goals.

Submissions are expected to:
o Utilize personalized/custom-tailored creative messages.
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o Explain how data impacted the media plan through clear measurement & analytics.
o Demonstrate the insights captured from data used to understand audience.

Media Idea

This category is about outstanding effectiveness as a result of media-led ideas. The line between what
constitutes a creative idea and a media idea is blurring and there are occasions when the media idea drove
the entire effort. Of course, media cannot exist without the content, but this award is intended to recognize
those cases that were led by the media thinking — where the integration of media and message led to success.
The award honors media-led ideas that are powerful enough to become the genesis of the marketing program
itself, to the extent that the program would not have been successful without the strategic media idea.

7. Marketing Innovation Solutions

Business / Product / Service Innovation

This category awards innovative single marketing and business activities or entire marketing programs. Submit
any action or business idea regarding innovation for the product, service, or business that has had an
exceptionally positive impact on the market position. Examples of eligible activities in this category include:
product/service innovation; change in packaging, both in terms of its appearance and size; design, technology
or UX innovation for the business, product or service; consumer involvement in product development;
operation change, etc.

8. Positive Change

The Positive Change Effies reward and celebrate the brands and non-profits that are promoting the greater
good through purpose-driven marketing. The program has two tracks - Environmental and Social Good.

Environmental

For efforts that have measurably shifted audience behavior toward more environmentally sustainable
choices, and/or grown demand for more sustainable products and services. Explain how your efforts created
positive impact on the environment and the business. Efforts entered must have as one of their main
strategic objectives changing audience behavior towards more environmentally sustainable choices .
Entrants should address how the sustainability goal relates back to the overall brand and business strategy.
Demonstrate immediate impact while articulating progress toward long-term objectives. Highlight the most
interesting, effective and impactful elements of the work, including the actual change-making components.

Criterion for this award is the result of behavior change toward more environmentally sustainable choices,
with these elements being considered in judging:
e Awareness — Making the audience aware of a sustainable product, service or action.
e Trial — Trying the sustainable product, service or action for the first time.
e Product/Service Substitution — Switching to a more sustainable product, service or action.
e Change in Use — Using a product/service more sustainably than before or taking a more sustainable
action.
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Enter your case into one of the following categories:

e Environmental - Brands

Recognizing brands with marketing programs that have measurably shifted audience (B2B or B2C)
behavior toward more environmentally sustainable choices, and/or grown demand for more sustainable
products and services by incorporating environmentally conscious messaging into their marketing.

e Environmental - Non-Profit

Recognizing non-profit organizations and associations with marketing programs that have measurably
shifted audience (B2B or B2C) behavior toward more environmentally sustainable choices, grown demand
for more sustainable products and services, and/or measurably drove positive impact for their cause by
incorporating environmentally conscious messaging into their marketing.

Social Good

For marketing efforts proven effective in solving/impacting a social problem or in expanding an existing
program in ways that benefit our society. This is about creating positive societal and cultural change,
challenging the established status-quo and changing accepted norms and stereotypes that create societal
inequalities with inspired action.

Examples include initiatives that tackle food poverty; access to healthcare or education; creating a more
diverse, equitable and inclusive society; or creating equal opportunities at work and in wider society for all
members of our society. Any effort that sets out to give back in some way for the greater good is eligible to
enter, and any/all marketing efforts, whether full campaigns or unique efforts within a campaign are eligible
to enter as long as measurable results exist.

Demonstrate immediate impact while articulating progress toward long-term objectives. Highlight the most
interesting, effective and impactful elements of the work, including the actual change-making components.
Include the impact your work had on the cause and why it was a match for your business.

Enter in one of three sub-categories:
o Social Good - Brands
o Social Good — Non-Profit

9. Topical & Annual Events

Seasonal Marketing

Seasons, holidays and annual events allow marketers the opportunity to build strategic efforts based on the
time-based interests of their target audience. This category honors those efforts that effectively capitalized on
a season, holiday, or annual cultural event to drive results for their business.

H Sopydavwon diatnpei To Sikaiwpa, vo HETATAEEL HLK GUHHETOXH OTIO Mo KATnyopia o€ GAAN Ko
Vo SNIOVUPYROEL VEEG KATNYOPIEG.
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